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TRAVEL WEEKLY CELEBRATES SUCCESSFUL TRAVEL AGENT EVENT

SECAUCUS, NJ - Travel Weekly announces the successful completion of the sold-
out third annual Global Travel Marketplace (GTM) event, held June 28-30, 2015 at
the Diplomat Resort & Spa in Fort Lauderdale, Florida. GTM is a three-day
appointment-only event for top-producing travel agents in North America and leading
travel suppliers seeking to conduct business face-to-face.

“This year’s event brought together high-caliber travel agents representing over
$150 million in annual individual sales and global travel suppliers to conduct
business, make new connections and expand their professional horizons,” said
Alicia Evanko-Lewis, Senior Vice President of Events, Travel Group, Northstar
Travel Media. “These professionals are serious about growing their business and far
exceeded our expectations with the business closed onsite. As a result, Travel
Weekly remains committed to providing a unique platform and successful model to
serve our great industry.”

One hundred ten North American travel agents in attendance were selected from
nearly 800 applicants. One hundred fifteen suppliers engaged with travel agents
though 6,005 one-on-one pre-scheduled meetings, exclusive boardroom
presentations and networking events.

“After working in the travel business for 30 years, | came to GTM for two reasons—
to reenergize and refocus,” said Angela Hughes, Co-Owner, Vice President Sales &
Marketing, Trips Inc. (Bedford, NH). “Connecting with new and existing products has
been a game-changer for me and | am leaving enthusiastic and recharged. It has
been the best decision | have made and the knowledge | am taking away is
invaluable.”

“‘GTM is an investment in our business,” said Hugh Sheppard, President, Encore
Travel, LLC (Urbandale, lowa). “The selection of travel professionals again proves to
be effective. Both being stringently vetted, the three days of intense networking
provided ample opportunities to connect with members of the travel community who
can truly affect the business of everyone attending.”

“GTM is by far the best professional travel industry event in North America, bringing
together truly qualified agents and suppliers, and where real business happens,”



said Jesus Repetto, CEO, Titanium Tours.

‘I have now attended both GTM events and | can say for sure they are highly
worthwhile,” said Lisa Norton, Vice President, Emerald Waterways Brand
Management, North America. “As a relatively new brand, | have found that the one-
on-one appointments are invaluable for explaining who we are and what sets us
apart. All of my appointments have been engaged and show genuine interest in
learning more about Emerald Waterways.”

GTM returns to the Diplomat Resort & Spa August 21-23, 2016 with its sister event,
GTM West, being held May 4-6, 2016 at The Westin La Paloma Resort & Spa in
Tucson, Arizona. Travel agent applications open in January 2016. Qualifying travel
agents must have a minimum of $1 million in annual sales for GTM, and $800,000 in
annual sales for GTM West, reside in the U.S. or Canada, have a global book of
business and provide supplier references. For more information, please visit
www.globaltravelmarketplace.com. For supplier inquiries, please contact Emmy
Morales at emorales@travelweekly.com or 201-902-1951.
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